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ZOOM OUT – Before the pandemic hit the world

Worldwide specialist in Feed to Food



ZOOM OUT – Before the pandemic hit the world

Partner instead of supplier
Profit maximalization is never the only aim for Jaarbeurs. A considerable amount of revenue is used to reinvest thus to 

create additional value at the shows and/or spend to attract high level stakeholders to the event! (Hall 9 at VIV Europe) 



ZOOM OUT – Before the pandemic hit the world

Exhibition M2 net Exh nr
Inc. indirect

Visit nr Exh
mark

Visit 
mark

VIV MEA 2018 7,512 368 6,660 7.3 8.3

VIV Europe 2018 24,430 588 18,363 7.6 7.9

VIV Asia 2019 31,007 1,245 45,023 8.1 8.6



ZOOM CLOSER – During the pandemic

Exhibition M2 net Exh nr
Inc. indirect

Visit nr Exh
mark

Visit 
mark

VIV MEA 2018 7,512 368 6,660 7.3 8.3

VIV MEA 2021 8,524 469 6,671 8.0 8.5

Onsite

Hybrid
VIV MEA 2021 conference: 

• Onsite audience & moderator 

• Online speakers

• Recording for replay Online

VIV Asia 2021

VIV Europe 2022 

Webinars Feed series



ZOOM IN – The pandemic ceases ... all better now?

The health pandemic ceased, but new severe challenges arose worldwide
• Situation Russia / Ukraine

• High increase in raw material cost and other resource cost

• No qualified staff available

• Further consolidation in the Feed sector

• Outbreak avian influenza 

• Company travel restrictions

Not all better yet – worldwide challenges influence company decisions AND work handling

VIV Europe 2022:
• 50% of registration confirmed only in 2022 by exhibitors

• 75% of operations completed 3 months before show opening by exhibitors

• Late show promotion by exhibitors 



ZOOM IN – The pandemic ceases ... all better now?

Much better –

Visitors & Exhibitors want to meet LIVE again



ZOOM IN – The pandemic ceases ... all better now?

Additional ways to recovery –

Visitors & Exhibitors are exploring digital connections

• VIV continues the development & improvements of the 24/7 online community
• Creating more contact moments through-out the year

• VIV follows the digitalization taking place within Jaarbeurs
• Beacons in venue

• Crowd analysis via heath scans

• Samsung screens for promotion
• Eye movement counting

• VIV follows the usage of digital data taking place within Jaarbeurs

In this new area VIV worldwide remains dedicated, as an Exhibition/Marketing Partner via its onsite & 

online platforms, to attract, engage and accelerate trade business by bringing Producers & Buyers in 

contact in a Professional & pleasant surrounding



VIV Europe 2022 – Facts & Figures

Exhibition M2 net Exh nr
Inc. indirect

Visit nr Exh
mark

Visit 
mark

VIV Europe 2018 24,430 588 18,363 7.6 7.9

VIV Europe 2022 19,215 435* 19,024 7.5 7.9

VICTAM Int’l 2022 7,816 150 ? ? ?

- SUMMARY

* Excluding 38 exhibitors from China



VIV Europe 2022 – Facts & Figures - EXHIBITORS



VIV Europe 2022 – Facts & Figures - EXHIBITORS



VIV Europe 2022 – Facts & Figures - VISITORS



VIV Europe 2022 – Facts & Figures - VISITORS



VIV Europe 2022 – Facts & Figures - VISITORS



VIV Europe 2022 – Facts & Figures - VISITORS



VIV Europe 2022 – Facts & Figures - VISITORS



VIV Europe 2022 – Result by ShowCo

2.018

Subject Number Rate Total Number Rate Total

ShowCo receives € 0.50 for every visitor 19.024 € 0,50 € 9.512,00 18.363 € 0,50 € 9.181,50

ShowCo receives € 6 for every visitor generated by a ShowCo-member 511 € 6,00 € 3.066,00 631 € 6,00 € 3.786,00

ShowCo receives € 500 for every 0.1 point rating by exhibitors above 6.5 7.9 = 14 € 500,00 € 7.000,00 7.9 = 14 € 500,00 € 7.000,00

ShowCo receives € 500 for every 0.1 point rating by exhibitors above 6.5 7.5 = 10 € 500,00 € 5.000,00 7.6 = 11 € 500,00 € 5.500,00

€ 24.578,00 € 25.467,50



ZOOM FURTHER

Future events on the calendar 



Thank you for your attention




